
MKTG1200

© 2026 Minnesota State Community and Technical College.
We reserve the right to periodically update information without notice.
The information in this publication should not be regarded as contractual in nature.

Page 1 of 1
Generated Mar 14th, 2026

MKTG1200 - Introduction to Social Media

Credits: 3 (3/0/0)

Description: This course provides students with an introduction to several popular social media sites.
Emphasis is on how to use social media platforms to successfully market your business and/or
products. Special attention will be paid to when this type of marketing is most effective, how
to select the most effective social media outlet for your particular target demographic and
tracking results.

Prerequisites:

Corequisites: • CPTR1104

Pre/Corequisites*:

Competencies: 1. Describe common characteristics of social networking and social media.
2. Describe the relationship between mobile computing and social networking.
3. Describe the five core social media tools.
4. Evaluate how a person can use social media to build a personal brand.
5. Assess how an organization or company can use social media to achieve its organizational
goals.
6. Increase fans/followers/connections with the "right" fans/followers/connections.
7. Screen the application of social media tools that are used to obtain ethical PR objectives.
8. Classify the ethical relationship between social media as it pertains to mass media and
public relations practice.
9. Recognize the range of stakeholders involved in social marketing programs and their role
as target markets.

MnTC goal areas: None

*Can be taking as a Prerequisite or Corequisite.


