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DMKT2310 - Digital Marketing UX Design

Credits: 3 (3/0/0)

Description: This course covers the key elements in creating user-friendly, functional and aesthetically
pleasing web pages to improve the customer experience. Emphasis will be placed on
examining both the topics of user experience design (UX) and user interface design (UI) in the
development of web pages for both desktop and mobile devices. Students will apply skills
learned by developing web page designs using content management software for a portfolio.

Prerequisites: • DMKT2200

Corequisites:

Pre/Corequisites*:

Competencies: 1. Apply research techniques to align business strategy with the core needs of customers.
2. Demonstrate an understanding of the design thinking process: empathize, define, ideate,
prototype and test.
3. Examine the elements of user experience: surface, skeleton, structure, scope and strategy
planes.
4. Examine the principles of accessibility and usability in design.
5. Apply user interface principles for content, visual design hierarchy, information architecture
and interaction.
6. Examine user interface trends in web page design.
7. Examine how HTML, CSS and JavaScript coding are used in web page design.
8. Apply visual design best practices in the development of web pages.
9. Examine mobile user experience design best practices.
10. Apply UI design best practices in design processes.
11. Demonstrate an understanding of design techniques using flow diagrams, wire framing
and prototypes.
12. Review content management systems (CMS) and website-building software applications.
13. Develop a portfolio using WordPress software.
14. Examine the importance of creating a culture of effective design feedback.

MnTC goal areas: None

*Can be taking as a Prerequisite or Corequisite.


